Focus Area 4:

Downtown
Guiding Principles
Downtown Principle 1: Downtown is a Reflection of
Community Identity. Downtown should serve as the
community’s living room and priority location for major
activities, celebrations. Downtown’s future character and
improvements should physically reflect Columbus’ unique
character, traditional small town design and values.
Downtown Principle 2: Downtown is a place for
People. The Downtown district should be a pedestrianoriented area. The Historic Downtown, streets, parking
and open space areas should be designed to be flexible,
attractive and to ensure a safe and pleasant pedestrian
environment.

Downtown Columbus, and hone the skills and confidence
community leaders will require to tackle more complex
projects. Frequent visible changes in the look and activities
of the Downtown district will reinforce the perception
of positive change. Small, but dramatic, improvements
early in the process will remind the community that a
Downtown revitalization effort is underway.
Downtown Principle 6: Public-Private Partnerships.
Successful Downtown development cannot occur unless
both the public and private sectors are heavily involved
and committed.

Downtown Principle 3: Institutional Hub. Strengthen
Downtown’s focus as the hub for community institutions.
Downtown Columbus should remain the civic and cultural
heart of the community.

Downtown Principle 7: Be Mindful of the Market.
Understand and capitalize on Columbus’ strengths,
but be realistic about what’s possible now. Downtown
businesses must satisfy some market demand or
Downtown will fail.

Downtown Principle 4: Quality Urban Design. From
storefront design to promotional campaigns to special
events, quality must be instilled in programming and
design of all things Downtown.

Downtown Principle 8: Organization. Downtown
economic viability requires a strong public-private
partnerships and a strong organizational structure with
capacity to support emerging businesses.

Downtown Principle 5: Incremental progress.
Downtown revitalization is a long-term process, it will not
happen overnight. Small projects make a big difference.
They demonstrate that ‘things are happening” in
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Introduction
Small city downtowns throughout the country are being
rediscovered as historic, authentic and sustainable mixeduse centers that offer places for shopping, employment,
housing, dining, and culture. Unlike shopping centers
that primarily serve national retail tenants, downtowns
enjoy diversification of use. Downtown environments are
growing in popularity among many segments, young
and old, who seek an urban, amenity-rich, pedestrian
experience. Downtowns are also gaining interest as
places for sustainable development, offering a central
place in the community with opportunities for reusing and
improving existing structures. Finally, downtowns have
become the location of choice for many entrepreneurs
and creative people. The downtown environment offers
social and business interaction, diversity, and amenities
appealing to people with various talents.
Downtown Columbus was once the center of commerce
and community activity, and while it has retained much
of its former vibrancy, the more significant commercial
/ retail development has moved to the principal
transportation corridors, including U.S. Highway 30 and
U.S. Highway 81. As with city centers across the country,
however, increased reliance on the automobile has
established a market for auto-oriented strip shopping
centers and malls. As a result, this development pattern
has drawn big box stores, fast food and small retailers out
of the core of the city and to the peripheral areas of the
community.
Since the retail focus has moved to the City’s primary
corridors Downtown must create a new identity that is
solely unique to the community and region. There are
great opportunities for Downtown to once again become
a destination and niche market with an orientation
toward culture, entertainment, and community
gathering, with a healthy compliment of local shops
and eateries. Doing so will require a public-private
commitment to restore the market attraction and expand
the existing urban fabric. This will require a combination
of economic incentives, public-private partnerships, and
physical improvements to create a business-friendly
environment that is both accessible and walkable. An
appropriate mix of uses is also essential to re-invigorating
Downtown, including vertically-integrated residential
over retail uses, as well as higher-intensity attached-

living integrated within or on the immediate fringes of
Downtown. Moreover, as will be discussed, the perceived
boundaries of the Downtown may warrant realignment
and expansion.
Every downtown possesses a collection of assets that can
provide the foundation upon which future downtown
development efforts are focused. Due to the smaller
scale and fewer amenities in rural downtowns compared
with their urban counterparts, it is absolutely essential
that they take advantage of the assets available. Assets
frequently found in rural downtowns, many of which are
present in Columbus’ Downtown, include the following:
––

strong locally owned independent businesses that
have been an integral part of the community for
generations;

––

the presence of government functions (i.e., City Hall,
Platte County Courthouse, the Columbus Public
Library, and U.S. Post Office) that consistently bring
people Downtown;

––

open spaces that have witnessed many community
events over the years and provide a place for
lingering and social gatherings (i.e., Frankfort
Square);

––

A cadre of dedicated individuals in the community
who care deeply about the Downtown;

––

Local community-based financial institutions;

––

Social gathering places in the Downtown area, such
as a movie theatre, church, or coffee shop, that bring
people together (Columbus has some, but needs
more social gathering places).

Given its central location among the City’s wellestablished neighborhoods, Columbus’ Downtown
and associated amenities is well-suited to cater both to
residents as well as regional visitors and tourists. However,
City Government cannot achieve successful revitalization
of the Downtown’s district and adjacent neighborhoods
on its own. It is imperative that strong partnerships are
established that enable the City to identify common
goals with other Downtown stakeholders and leverage
their resources. These partnerships will involve public and
private entities. City government can demonstrate this
commitment by:
––

investing in necessary physical public improvements
such as sidewalks, streetlights, and infrastructure;
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––

providing incentives to businesses for expansion and
facade improvements (i.e., low-interest revolving loan
funds); and

––

relaxing of City development regulations and zoning
codes, as appropriate, to allow for adaptive reuse
of Downtown buildings and second-floor residential
development.

Columbus’ Chamber of Commerce and Downtown
Business Association, LLC can assume the responsibilities
best left to the private sector, including marketing,
promotions, and recruitment, and serve as a unified voice
for Downtown interests. The tighter and more clearly
defined the partnership between the public and private
sectors, the greater the chances for a stronger and
healthier Downtown.

GOAL 7.0:
Columbus’ Downtown is a selfsustaining, exciting, mixed-use,
living, shopping, dining, and
entertainment environment with
programmed events and activities
for local residents and visitors alike.
OBJECTIVE 7.1: Enhance the character and
place qualities of Downtown Central Business
District.
STRATEGY 7.1.1: Develop a Downtown Branding
and Marketing Program.
Recruiting developers and new businesses requires
more than just serving up ripe development sites and
new incentive programs. The opportunities need to
be communicated and disseminated in a concise,
information-rich and stylized format using multiple media.
The messaging and packaging must also reflect and
carry the main themes of the City’s chosen “hook” or
brand.
Too often marketing and branding efforts are done in a
complete vacuum without first building the underlying
foundation for economic development (which are usually
more project and program-based). It has been said
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that “… marketing is often something that communities
do when they don’t really know what to do.” Therefore
it would be a mistake to launch a branding/marketing
campaign by itself without first making progress on
many of the action items previously listed. In other words,
the City needs to get more prep-work completed to
both justify the marketing effort and use it to announce
recent successes. See TFC Figure 3, Columbus Downtown
Business Association Downtown Shopping Promotions.
Actions and Initiatives:
1. Identify a design theme for the Downtown district.
This may include parameters related to architecture,
signage (including street signage specific to the
Downtown district), streetscape and public art
amenities. The theme should allow for individual
expression while ensuring design cohesion.
2. Create a Downtown-specific website showcasing
places and events, and including a current database
of available residential, commercial and office
properties, and available economic development
programs.
3. Develop a CIP budget item and issue a consultant RFP
for wayfinding plan and design;
4. Develop a general Downtown marketing brochure
highlighting the City’s central geographic location, its
traditional “Main Street” Downtown, and its growing
cultural focus (historic preservation, art, food, events).
Budget for the hiring of a marketing/branding firm to
develop a thematic focus and collateral materials;
5. Create sales cut-sheets on available buildings /
properties for sale or lease; and,
6. Develop a social media platform and regularly
broadcast news items about Downtown.
7. Consider soliciting professional assistance in
developing a brand identity and marketing /
advertising campaign for Downtown, and the
production of related media materials.

STRATEGY 7.1.2: Develop enhanced wayfinding
signage for Downtown.
Based on the Chamber of Commerce’ branding program,
develop wayfinding signage that directs drivers and
pedestrians to the Downtown area.
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Actions and Initiatives
1. Work with local graphic designers / artists to develop
a unique and enduring wayfinding sign. Consider
including architectural elements found Downtown.
Identify effective locations within which to post wayfinding
signage; including at U.S. Highway 81 and 13th Street; U.S.
Highway 30 (westbound) and 26th Avenue; U.S. Highway
30 (westbound) and 23rd Avenue (Business 30); U.S.
Highway 30 and 18th Avenue.

STRATEGY 7.1.3: Continue to promote and market
Downtown assets and events.
Make Downtown Columbus the place where community
events are held. Continue to promote events sponsored
by the Columbus Downtown Business Association,
including the Downtown Christmas Stroll, Lawnchairs on

the Square, Frankfort Square Farmers Market, and Trick or
Treat Day.
Actions and Initiatives
1. Develop and promote additional seasonal events that
can be held Downtown.

STRATEGY 7.1.4: Improve pedestrian circulation
Downtown.
As depicted on TFC Map 6, Downtown Improvements,
identify a series of primary and secondary pedestrian
corridors that link the principal amenities Downtown,
such as the Columbus Public Library, Frankfort Square
and Platte County Courthouse. Focus on 6th Street, 8th
Street and 11th Street as principal pedestrian north-south
linkages.

TFC Figure 3, Columbus Downtown Business Association Downtown Shopping Promotions
Source: Columbus Downtown Business Association Downtown
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Actions and Initiatives
1. As discussed in Strategy 6.1.1 on page 60, inventory
the sidewalks within the Downtown area and analyze
condition, width, material, handicapped accessibility,
connectivity, etc. Develop a sidewalk improvement
program and list of prioritized improvements.

STRATEGY 7.1.5: Develop a palette of streetscape
furnishings.
To further promote the Downtown brand, and in keeping
with a central design theme and character, develop a
unifying family of streetscape elements for the Downtown
District, including benches, bollards, waste receptacles,
ornamental street lights, street and sidewalk paving
materials, business and wayfinding signage, and
banners.
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STRATEGY 7.1.6: Develop distinctive monuments
and gateway treatments for the primary entries into
Downtown.
Consider developing a recreation of the historical arch
that originally spanned U.S. Highway 30 (the Lincoln
Highway) could serve as a gateway entrance feature for
Downtown.
Actions and Initiatives:
1. Identify the appropriate location for the Downtown
arch, which should be somewhere close to 33rd
Avenue and 13th Street.
2. Work with Nebraska Department of Transportation
(NDOT) to determine minimum height requirements
for truck clearance.

Actions and Initiatives

STRATEGY 7.1.7: Develop a ‘campus” of
governmental buildings.

1. Develop a unique blade sign for Downtown business
owners. Work with local artists to develop a blade sign
that draws from the Columbus branding program but
is unique to the Central Business District.

As summarized in Columbus’ Downtown Plan, develop a
city campus of City and County governmental buildings.
The city campus would be cohesive in appearance and

Image Source: Columbus Downtown Business Association Facebook Page

Image Source: Columbus Downtown Business Association Facebook Page
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design, would provide enhanced pedestrian connectivity
between internal buildings and peripheral areas, and
would include improved pedestrian connections, uniform
streetscape furnishings and plantings.
1. Preserve and strengthen Downtown as the hub for
community institutions. Downtown should continue to
serve as the primary hub for community institutions,
both public and semi-public, including City and
County government facilities, schools, churches,
library, history center, arts and culture, social services,
and senior living facilities. The City should develop
collaborative relationships with these important
community institutions to ensure their continuing
success and support their future expansion needs.

STRATEGY 7.1.8: Utilize parklets to encourage
outdoor dining Downtown.
Parklets are a great way to test the viability of outdoor
dining by converting on-street parking spaces to
pedestrian seating areas (refer to the Parklets sidebar).
Actions and Initiatives:
1. Work with the owners of Dusters Restaurant/Gottberg
Brewpub to explore the feasibility of developing a
parklet along 13th Street or 28th Avenue.

STRATEGY 7.1.9: Renovate the Columbus Theater.
Work with the owners of the Columbus Theater to
determine under what conditions the Theater could be
redeveloped into a small event center.
Actions and Initiatives:
1. Hire a consultant to develop an adaptive reuse
program for the theater, and order of magnitude
costs.
2. Work with the Nebraska State Historic Preservation
Officer (SHPO) to determine the Theater’s eligibility to
be listed on the National Register of Historic Places and
the likelihood that the owner could take advantage of
the 20 percent Historic rehabilitation Tax Credit.

STRATEGY 7.1.10: Work with the Downtown
Business Association, LLC and other local partners to
preserve, stabilize and restore historically significant
sites, structures and buildings that contribute to
Columbus’ built environment and cultural heritage.
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Image Source: Columbus Downtown Business Association

Actions and Initiatives:
1. Strive to recognize and preserve architecturally or
historically significant structures built more than 50
years ago, refer to TFC Figure 4 on the following page.
2. Consider the impacts of new development on
historical resources as a part of the City’s historical
review process and require appropriate mitigating
measures.
3. Seek both state/federal and private funding for
restoration and enhancement of historical resources.
4. Provide appropriate means to recognize property
owners who rehabilitate, restore, retain or reproduce
historical elements of their properties.
5. While promoting historic preservation, the City will
adopt no policy or regulation which shall limit a site or
structure from being used in an economically viable
manner.
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TFC Figure 4, Columbus Districts, Buildings and Bridges on the National Register of Historic Places

Columbus Historic Commercial District (11th Street)

Columbus Historic Commercial District (13th Street)

Glur’s Tavern (Image Source: National Register of Historic Places)

Platte County Courthouse (Image Source: National Register of Historic Places)

Columbus Loup River Bridge (Image Source: National Register of Historic Places)

C. Segelke Building (Image Source: Platte County Historical Society and Museum)

Gottschalk House

Snyder House

Behlen House
(Image Source: National Register of Historic Places)

Stenger House

Evans House
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Sidebar

Parklets
The term “parklet” was first used to represent the
conversion of an automobile parking space into a minipark for passive recreation. Parklets emerge from the
low-cost conversion of small and under-utilized residual
spaces originally devoted to cars into spaces for the
passive or active recreation of people. Parklets vary based
on the following characteristics:
––

Location: Parklets can occupy former parking
spaces, street medians, traffic triangles, repurposed
travel lanes and parking lots or excess asphalt space
at angled or irregular intersections;

––

Surrounding land uses: Commercial or residential;

––

Size: From a couple of parking of spaces to spaces
extending along the length a block, to larger spaces
occupying entire parts of a block;

––

Shape: Linear, square, rectangular, triangular, or
irregular;

––

Duration: From a few hours (e.g., Ciclovias and
Sunday Streets), to one day (Park(ing) Day), to part of
the year (during spring and summer), to year-around
installations;

––

Type of activity: Passive or active recreation.

Parklets emerge from the lowcost conversion of small and
under-utilized residual spaces
originally devoted to cars into
spaces for the passive or active
recreation of people.

The following general design guidelines are
recommended:
––

Parklet should be easily accessible from the sidewalk;

––

Some landscaping is expected;

––

Parklet should be visually permeable to enable
people to rest and experience the street off the
sidewalk;

––

Parklet should conform to ADA access guidelines.
Parklet must be open to the public and display two
standard signs (per city template) stating “public
parklet;”

––

Should feel public and be devoid of cues (e.g.,
umbrellas and condiment bottles on tables) that
signify that the space’s primary function is for
commercial activity;

––

Seating should be included and any removable
furniture must be distinct from those of restaurants.

Source: Reclaiming the Right of Way: A Toolkit for Creating and Implementing
Parklets. UCLA Luskin School of Public Affairs. UCLA Complete Streets Initiative.
September 2012 (Available at: http://innovation.luskin.ucla.edu/sites/default/
files/parklettoolkit.pdf
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6. Continue to expand the City’s façade grant program
and create a simple design guideline booklet laying
out specific eligibility and matching criteria.

––

A densely inhabited city center supplies an important
ridership base that supports a successful public
transit system. Downtown residents tend to be more
likely to walk or use buses, and less likely to rely on
automobiles for daily purposes than others, thereby
helping to ease traffic congestion. On average,
they take fewer and shorter automobile trips than
suburban residents.

––

Many Downtown residents who work outside the
Downtown move their cars in time for these spaces
to be reused by downtown employees, doubling the
potential use of each parking space.

––

Residents know their neighborhood. Awareness
of potential problems can serve as an important
deterrent to downtown crime.

––

Infill developments and more dense redevelopment
near the Downtown provides one of the few
remaining opportunities to expand the tax base.

––

Expanding the supply of housing can help meet the
housing demand that is driving sale and rental prices
up.

––

Home construction in the urban core rather than
on the fringes is a far more efficient use of existing
infrastructure and City services.

––

Downtown living options increase the range of
residential choices for a diversity of homebuyers and
renters.

7. Develop design guidelines and standards to guide
the construction of new, and improvement of existing,
buildings to ensure compatibility of the architecture
and cohesion with the historic integrity of Downtown.

OBJECTIVE 7.2: Promote Downtown Columbus
as a place to live, work, and play.
STRATEGY 7.2.1: Promote residential development
in Downtown.
Pursue strategies to promote new residential and mixeduse activity in Downtown Columbus. Numerous studies
have illustrated that when people live in a relatively
“urban” environment, they bring new foot traffic to the
area (especially on evenings and weekends); additional
retail, service and entertainment demands which can
spur the immediate market; and expectations for a safe
and hospitable environment in which to live, recreate,
and host guests and visitors. So amenities and security
are both necessary to create a favorable environment for
more extensive residential living in and around the City’s
Central Business District.

ADVANTAGES TO INCREASING DOWNTOWN
RESIDENTIAL DEVELOPMENT
The International Downtown Association reports that
communities across the country are using residential
development as a key strategy to revitalize and
strengthen their downtowns. Advantages include the
following:
––

Downtown is primarily commercial in nature and
would be a livelier, more diverse and efficient place
with more housing.

––

A substantial residential base near the Downtown
supports retail, restaurants, and other Downtown
businesses, as well as cultural and recreational
amenities.

––

Residents are a particularly important customer
base for independently owned small businesses that
are unable to pay for the kind of advertising that is
needed to draw customers from greater distances.

POSSIBLE DISADVANTAGES TO INCREASING
DOWNTOWN RESIDENTIAL DEVELOPMENT
It is often perceived that without proper planning and
management, increasing the Downtown population
could adversely affect the quality of life that is desirable
in Downtown Columbus. Typical concerns relating to
increasing residential development include:
––

Each new resident will likely require a parking space,
and if these spaces are not provided onsite, it could
increase the demand for parking in the Downtown
and the demand for publicly provided parking.
Moreover, downtown residents can place special
demands on downtown parking, such as the need to
use loading zones to load and unload groceries.
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––

New residents will also place demand on
infrastructure that may already be taxed, including
City sewer and water systems.

––

Downtown land and construction can be very
expensive, making most new units unaffordable to
the average person.

––

It is important to note that increasing the number of
downtown residents will not by itself lead to social
goods such as new downtown grocery and retail
stores. It is not a “silver bullet”.

Actions and Initiatives
1. Identify potential residential development
opportunities within the Downtown Central Business
District.
2. Identify the barriers that impede second floor
conversion of retail storage space to residential. Likely
barriers include toxic materials abatement (asbestos,
lead paint), costs of renovation, lack of adequate
ingress / egress, and lack of adequate parking.

The art in public spaces is a visible symbol of the
standards, values, and aspirations of the community.
At its best, the citizens feel a closer connection than they
would without it and its existence becomes a part of
the environment. When most successful, it becomes a
unifying element that ties together the streetscape, the
architecture, and the natural elements of the community.
The purpose of a municipal public art program is to
strengthen the positive reputation of the community,
enhance its natural resources, coordinate an artistic vision
and enrich the lives of its citizens, the business community,
and visitors to a community.
Three good tests of public art are:
1. Who sees it?
2. What does it make them think about?
3. How does it make them feel?

3. Consider financial, regulatory and other types
of incentives (e.g. expedited review, floor area or
density bonuses) to encourage alternative residential
development typologies Downtown, including lofts,
residential over retail, townhouses and multi-family
units.

Since the 1960’s many artists, arts administrators,
and project sponsors have recognized that the most
meaningful public art engages its location and asks
questions about the meaning of the site itself. What
potential lessons about perception, history, nature, space,
and human interaction does the site itself contain?

4. Consider providing capital assistance to business
owners interested in residential conversion of second
floor space over retail. Consider establishing a small
grants program and revolving, low-interest loan
program to help incent and pay for renovation-related
expenses.

Along with architecture and landscape architecture,
public art shares a purpose, a program, or intention
that is “site-specific,” and commonly seeks to identify
the specific characteristics, strengths, potentials and
opportunities in a site before the artwork is created.

STRATEGY 7.2.2: Encourage Downtown retail
development.
Work with the Downtown Business Association, LLC and
the Columbus Area Chamber of Commerce to identify
vacant commercial storefronts.
Actions and Initiatives
1. Identify commercial and residential properties
that are experiencing, or at risk of experiencing,
disinvestment and decline, and evaluate the potential
for redevelopment. Special emphasis should be placed
on corridors and entrances to Downtown.
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STRATEGY 7.2.3: Develop a Downtown public art
program.

Art objects that are created for neutral gallery spaces,
home and office appreciation, general “outdoor” spaces,
and/or collection by museums can also be used to
enhance public spaces, often by drawing attention to
themselves, to “culture,” or the distinction and taste of
their owners.
Regardless of which selection process or processes a city
employs in developing a public arts program (including
public art locations, media, themes, artists, or artwork
development, etc.) the greatest success will result from
establishing a clear purpose for each work, related to a
consistent view of the power and potential in the place as
a whole.
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Actions and Initiatives:
1. Develop a Public Art Master Plan that would include
strategic perspectives (vision, mission, guiding
principles, goals and objectives, etc.), program
components, opportunities for artworks and
programming, sites considerations, curatorial and
administrative considerations (including committee
and coordinator involvement), policies, selection
procedures for commissioned art work, funding
strategies (percent for art), etc.

OBJECTIVE 7.3: Manage and administer
Downtown as urban commercial district.
STRATEGY 7.3.1: Consider pursuing Nebraska Main
Street designation.
As summarized on the Nebraska Main Street network
website (http://nebraskamainstreet.org/who-we-are/
participating-communities/designated.html), Nebraska

communities meeting program requirements are
awarded Main Street designation. Designated Main Street
communities are also provided an opportunity to receive
National Accreditation from the National Main Street
Center based upon a set of organizational standards.
Nebraska Main Street communities understand the
importance of their marketplace and how it affects what
happens downtown. They also know that to be successful
at creating a downtown business district that maintains
vitality takes a long-term effort. Communities in Main
Street know that true downtown revitalization isn’t based
on a single project.

STRATEGY 7.3.2: Consider utilizing tax increment
financing (TIF) to fund Downtown improvements.
The City Administration has already determined that
Downtown Columbus can qualify for tax increment
financing (TIF). TIF could be used to fund sidewalk
improvements, streetscape furnishings, parking
improvements, and other urban design enhancements.

Image Source: Columbus Telegram
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Actions and Initiatives
1. Delineate the Downtown TIF District.
2. Contact the City of Hastings to determine how tax
increment financing was leveraged to overcome
barriers to residential development Downtown.

STRATEGY 7.3.3: Consider expanding the
Downtown Central Business District to the south side
of the rail yard.
As discussed within The Existing City report, the original
location of Downtown Columbus was on the south side
of the railroad tracks; an area referred to as the 11th
Street Ribbon in the Columbus Downtown Plan¬. Expand
Downtown southward to include 12th Street (on the north
side of the rail yard) and 10th and 11th Streets, from 30th
Avenue east to 21st Avenue .
Actions and Initiatives
1. Strengthen the connections between the northern and
southern portions of Downtown.
2. Promote “South Downtown” as an entertainment
venue. Work with property owners to renovate their
buildings. Provide business counseling and support to
business owners interested in expanding their clientele
through more diverse retail and restaurant offerings.
3. Identify vacant parcels south of 12th Street. Contact
property owners and develop a public-private
partnership geared toward developing additional
retail Downtown. City redevelopment responsibilities
may include the provision of utilities infrastructure,
decreased property taxes, expedited permitting, etc
4. Develop a database and online directory of sites and
properties available for purchase and redevelopment.
Identify vacant storefronts available for rent.

STRATEGY 7.3.4: Implement the Downtown Plan.
Actions and Initiatives:
1. Prepare a multi-year implementation program
to initiate the recommended strategies and
improvements stemming from market research,
branding, and design studies. The program should
outline implementation authorities and responsibilities,
specific timelines, and the methods and means of
funding for individual projects.
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Policies:
Central Business District
(Downtown)
CBD Policy 1: Continue to support the
revitalization and redevelopment of Columbus’
Downtown.
CBD Policy 2: Maintain a well-defined, compact
urban form with Downtown as the “heart of the
City;” with densities and mixtures of uses that
encourage walking and transit use, and more
efficient use of vehicles balanced with other
transportation modes.
CBD Policy 3: Consider establishing major
rather than minor setbacks to preserve
the relationships of buildings to the street,
together with the exemption for off-street
parking.
CBD Policy 4: Avoid uninterrupted expanses of
parking. Parking areas should be encouraged
to be broken into smaller blocks divided by
landscaping and pedestrian walkways. To
the extent possible, parking areas should be
distributed between the rear of buildings,
rather than in front of buildings.
CBD Policy 5: Encourage Downtown building
facades to possess pedestrian-scale elements,
including overhangs, awnings and canopies,
which reflect the style and character of the
structure, and enable shopping and storefront
gazing to continue during inclement weather.
CBD Policy 6: Encourage mix of uses vertically
in same building.
CBD Policy 7: Ensure that streetscape
furnishings, elements and signage unify, and
provide continuity to the Downtown Central
Business District.
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Urban Design
UD Policy 1: Establish land use regulations to promote the highest possible development standards,
enhance the environment, protect public health, support a vital mix of land uses, and promote
flexible approaches to carry out the comprehensive plan.
UD Policy 2: Recognize and respond to urban patterns. Design sites to improve or augment existing
land use, open space, and building patterns.
UD Policy 3: Scale-relationships between buildings and adjacent developments should be carefully
considered. Varying building height, breaking up the mass of a building, and shifting building
placement can provide appropriate transitions between differing building scales and intensities.
Building heights should be transitioned so any structure adjacent to a residential use is of similar
height. Building heights should also vary within a development with lower height buildings adjacent
to streets and surrounding residential uses to reduce the perceived mass of buildings.
UD Policy 4: Harmonize relationships between buildings, streets, and open spaces.
–– Relate building scale and massing to the size and scale of existing buildings.
–– Modulate building massing vertically and/ or horizontally to a scale compatible to its context.
–– Use street widths to help establish the general massing, scale, and proportions of the building.
UD Policy 5: Create site and building design standards that contribute to a quality appearance
of the community considering building setbacks and heights, service area screening, parking lot
landscaping, signage, and pervious surface

Historic Preservation
HP Policy 1: Support preservation strategies that respect the heritage, context, design and scale of
older neighborhoods while recognizing the evolution of those neighborhoods’ built form.
HP Policy 2: Consider establishing provisions within the Land Development Ordinance for
nomination of properties for the National Register of Historic Places or a State Inventory of Historic
Places, as a compliment to the current Historic District (HD) designation.
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